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&, REVOACHEM®

Clean, Care & FHygiene

REVACHEMICAL PRIVATE LIMITED

AN ISO 9001:2015 & ISO 14001:2015 CERTIFIED COMPANY

& © 4919820361122 = officedesk@revachemical.com @& www.revachemical.com

We also do
white label manufacture
for third parties

Manufacturer of
Cleaning & Hygiene Chemicals
for Institutions

We provide
complete support for product
& packaging development

Full range of products Kitchen,
Housekeeping, Laundry, Sanitizers
Personal Care & Disinfectants
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Graphic Design: An Expense or Investment ?

"""" GRAPHIC DESIGN

ake a moment and try to picture a
particularly lousy logo you're familiar
with. When you first saw it, did it

inspire confidence in the brand, or did it make
you want to choose anything but?

How about a poorly designed website you've
seen? Did you stick around to learn more
about the company, or were you clicking the
back button? nd who hasn’t laughed at some
cut-rate direct mail piece that arrived at your
door, desperate for you to take it seriously?

Graphic design is an expense, yes. It costs
money like any other business service. But
unlike your evening cleaning crew, lobby
furniture, or the snack machine in the
kitchen, graphic design offers a return.
Which means graphic design is an
investment. You need to spend money to
make money.

HOW GRAPHIC DESIGN LINES YOUR POCKETS
Let’s look at product packaging. A bleary-eyed
consumer browsing the freezer section for a
breakfast burrito at six in the morning will
make her choice based on the packaging
design that best captures the experience she’s
hoping for,

Packaging design isn’t arbitrary. Every detail is
considered because each little nuance can
communicate something about the product
and what it will be like to stuff it in your face.

Consider a more earnest example — organic
food packaging. There’s a lot of information to
convey to consumers using a tiny canvas. The
designer might create a pastoral scene with
serene animals frolicking in the sun to evoke
farm-raised, pasture-fed livestock.

An old-fashioned butter churn might rest on
the farmhouse porch, suggesting a brand that
reconnects with the old ways of doing things,
before big factory farms. We see children
playing in the distance as Mom and Dad work
the field, capturing consumers looking for
family-friendly products with a small-town
sensibility.

The entire scene is a fabrication. The product
is almost certainly made in a factory
somewhere, albeit using organic techniques.
But that's not the image the manufacturer
wants the consumer to picture when food
shopping. The packaging’s design tells the
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story they prefer, and if we’re being honest,
the story the shopper is looking for.

Inside the box, you'll find a frozen cauliflower
and goat cheese pizza. Outside, on the other
hand, you'll find an experience — a carefully
crafted narrative that stretches the truth but
never lies. This graphic design is an
investment because it creates value. It takes a
frozen pizza and makes it leap off the shelf,
promising wonderful flavors, well-paid
farmers, humanely-treated animals, and a
return to life as it should be.

Sometimes a pizza is more than a pizza,
and we owe that to graphic design.

YOUR BRAND IS YOUR COMPANY’S VISUAL
REPRESENTATION, AND IT MUST BE DESIGNED
Let’s circle back to the shoddy logo we started
with. To someone that has no other experience
with the company, the logo IS the company. It's
the same with marketing collateral, store
signage, and the company’s website. They're
visual representations of what the consumer
can expect when interacting with the business.
Do the designs communicate good things or
bad things? Will they beckon people to call or
scare them off to the next company on the list?

In the minds of consumers, your brand
collateral helps define who you are as an
organization. Are you serious or whimsical?
Professional or fun? Edgy or straightlaced?
When your logo and the rest of your branding
matches who you are and who consumers
want you to be, it creates a seamless
experience that welcomes new customers into
your world. Good graphic design builds an
image for you and then sells it.

If graphic design were an expense alone, it
would be disposable. You’d change logos like
(hopetully) you change underwear. Packaging
would be utilitarian, displaying a product’s
name, ingredients, and general sales features
with little to no differentiation between brands.
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But we know that’s not the case. Store shelves
are a cacophony of competing messages, and
graphic design helps elevate products above
the din. It's the packaging that sells the pizza
and the marketing collateral that sells the
company.

Graphic design doesn’t just sell value. It
creates, nurtures, and grows it into a
beloved brand that sells like organic
hotcakes.

LET GOOD DESIGN WORK MAGIC FOR YOU
Bad graphic design costs money, the same as
good. But its return on investment is
significantly lower because it doesn’t fulfill the
primary purpose of design — to tell a
compelling visual story that hooks viewers and
gets them to read more.

Good graphic design is more expensive, but it
does its job in spades, creating value far in
excess of your initial investment. Don’t trust
your brand'’s subtleties to a logo maker app or
your accountant’s son who knows his way
around Photoshop. Invest in yourself. Create a
brand you’re proud to share with the world,
and one that the world is excited to interact
with in return.

Then you’ll understand why graphic design
is an investment, not an expense.

Dr Jignesh Bhalavat

Partner, Ankur - Germinating Ideas
Brand & Marketing Strategist who partners
with Directors & Executives from the

Pharmaceutical and Healthcare industry to
grow their personal & professional brands.
Ankur provides Quality, Creative & Cost
Effective Graphic Designing solutions.
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TATA AlA

Provide protection to lives
outside your home too.

Join Tata AIA Life Insurance as an Insurance Advisor
and earn your financial freedom while securing many lives.

A, | |

Get a chance to Flexible income Fulfil your and World-class
be your own boss opportunity your family's goals training opportunity

Contact us to become a Professional Insurance Advisor

and shape your dream career.

RIMA PARIKH | +91 98204 38268 | rimaparikh.cfp@gmail.com
_

For Recruitment Purposes only. #Ta t a A I A Ka B h a rOS a

Tata AIA Life Insurance Company Limited (IRDAI Regn. No.110) CIN: U66010MH2000PLC128403. Registered & Corporate Office: 14th Floor, Tower A, Peninsula
Business Park, Senapati Bapat Marg, Lower Parel, Mumbai - 400013. Trade logo displayed above belongs to Tata Sons Ltd and AIA Group Ltd. and is used by Tata AlA Life
Insurance Company Ltd under a license. For any information including cancellation, claims and complaints, please contact our Insurance Advisor / Intermediary or visit Tata
AlA Life’s nearest branch office or1e860-266-9966 (local charges apply) or write to castdmercare@tataaia.com. Visit us awww.tataaia.com.

BEWARE OF SPURIOUS PHONE CALLS IRDAI is not involved in activities like selling insurance policies, announcing bonus or investment of premiums. Public receiving such
AND FICTIOUS / FRAUDULENT OFFERS phone calls are requested to lodge a police complaint
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Numismatics - Part 1

SANDEEP SHAH

riends, In the previous Newsletter | had

mentioned about the different "W". To

elaborate the Passion, History, Knowledge,
Pleasure for collecting Numismatic Coins, | would
further share my views. As Coins are many a times
inherited by the Family. | have penned down a few
reasons that can help the Collector & Enhance his
resources.
A: Collecting for Personal Pleasure - Many non-
acquisitive pastimes provide satisfaction, recognition
and knowledge along with other benefits of
Collecting. But Unlike other Hobbies, Numismatic
Collections among Serious Collectors of coinages
one will very often find a personal Pleasure in
Collecting them. Also during the course of building a
Nice & Systematic Collection on a particular subject
he would have created substantial wealth too. This
often helps to Motivate & keep on Collecting.
B: Stress Reduction & Relaxation - Collection of
coins requires Patience. One should always have a
theme in his Mind. Important is here the Grade you
are collecting and the Budget to complete the
theme. As the coins of different Eras were/are
minted in diff sizes, shapes, metals, denomination
and weight. Collecting coins is of course an asset
building process for the future, but most important is
the reduction of Stress & allocating money into the

Right direction. There is always a thrill in hunting
Coinages. Thus the Profession of Collecting coins is
Stress Reducing & When you are associated with a
learned Numismatist you are always Relaxed.

C: Knowledge & learning - Collectors know the
Joy that comes from being surrounded by
wonderful Objects. The study of Coinages

D: Social interaction with fellow Collectors -
Acknowledging & learning about Coinages are a
part of Social Interaction with fellow collectors,
institutions, dealers, investors and many Auction
Houses. As transferring your collection to the next
generation is desirable, one will always want to
provide an orderly transition. Your family should
know what you have collected, from whom you
have collected and if they are not interested in
sharing your love of the collectibles, you will have
to decide whether to dispose or leave that decision
to your heirs. In All your family should have a basic
understanding of your collections.

E: The Desire to Possess & Collect - Inheritance
bring out the Best in some families & the Worst in
others. It is difficult to predict exactly how the
prospect of an inheritance will work out in any
given family, so it is best to plan in advance. If the
collection is of Substantial Value, one should
always take the help of a Re renowned
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Numismatist, friends & fellow Dealers. In planning
to procure or to dispose of this process is
necessary. As in the World of Coinages there are
number of Varieties and Variations of the same
coin & date. Without the help of an expert, it is
difficult to make an expensive error. Lately Auction
Houses too are a Good Source for determining a -
realistic estimate for your purchase and sale.

F: Diversification of Wealth - Their are different
aspects in Creating Wealth. As an Avid Collector,
your collection may represent large portion of you
net worth. Real Estate, Stocks, Bonds & the other
traditional investments such as Gold are most
accounted & diversified investments. In recent
Numismatics have been a part of investment
strategy. A subject based investments in coinages
are always considered & planned for appreciative
& diversified wealth creation. In the up coming
News letter | will touch on the topic: How to keep
records on your Collection. As different types of
collections require different informative fields. | will
pen down general checklist such as Inscriptions,
size, Medium, Date, Ruler and so on.

Sandeep V Shah

MA : Numismatics and Archaeology
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Dharmesh Shah

MEETI INDUSTRIES

A-22, Jai Bonanza Ind. Estate,
Ashok Chakravrti Road, Kandivali (E), Mumbai - 400101.

Gall : 9769142255

meeliinds@gmail.com
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This year samaj is planning a Foreign Tour,to VIETNAM
For 9/ Nights / 10 Days under. leadership of President|Shri Paresh|D:Shah
and details for,the/samelis /given|below:
Please feel/free to/contactifollowinglmembersianytimejfor, ggyAgueries

¥Convener ShrilVimallS/shah):|98190[13669 M PareshbhailD]shahl:

T

98200/60823!

.. MAY 2023 9N 5* HOTELS

Price Per Person 1025 USD

Will Be calculated on XE+1 Basis
Tentitive Flight Rates - INR 45000/~

Inclusions:
Accommodation base on

twin/ double/ triple sharing room: 09 nights
Meal as mentioned in the program

B: Breakfast, L: Lunch, D: Dinner

(food only-no water on meals)

Breakfast at hotel on day 1 (no early check-in)
All entrance fees and sightseeing as mentined in the program
Transportation by vehicle with A/C (01-45 seats coaches)
Water bottle on tour 2 bottles/ pax/ day

Experienced english speaking guide in Vietnam

Cable car round-trip to Bana Hills Insurance

Bamboo boat trip at Trang An & My Tho/ Mekong delta
Tipping for guide & driver Water puppet show

Evisa (single entry 1 month) Hoan Kiem Lake (30)
Buggy cart visit around Hanoi Old Quarter &

Circle Bamboo Boat Trip in CM Thanh Village

01 Coconut fruit per client at Cam Thanh Village

Exclusions:

TCS International & domestic Air tickets Upgraded meals
Personal expenses such as drinks at meals Other not mentioned as the above
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GRAND VISTA HANOI HOTEL
OR SIMILAR

nrm-QO=L

MUONG THANH LUXURY BEACH
DANANG OR SIMILAR

EQUATORIA SAI GON HOTEL
OR SIMILAR

~

SKELETON ITINERARY >

= Day 1: HANOI ARRIVAL
= Day 2: HANOI - HOA LU - TRANG AN - HANOI
* Day 3: HANOI - HALONG

Complete Laptop Solution
info@laptopwala.com

81083 66640

Day 4: HALONG - HANOI - DANANG

Day 5: DANANG - HUE - DANANG

Day 6: DANANG - BANA HILL - DANANG
Day 7: DANANG - HOI AN - CAM THANH VILLAGE - DANANG
Day 8: DANANG CITY TOUR - FLIGHT TO SAIGON - CITY TOUR
Day 9: SAIGON - MEKONG DELTA — SAIGON

Day 10: SAIGON DEPARTURE

¢ CANCELLATION POLICY >
The cancellation fee will be calculated as follows:
> 45 days and more before departure: 10% of the full payment + airfare cancellation fees (if any).
> 30-40 days before departure: 30% of the full payment + airfare cancellation fees (if any).
> 25 days and less before departure: 100% of the full payment.
> No-show travellers will be charged 100% of the full payment.
After the trip has commenced, we are unable to refund any amount for unused
services due to your early departure, late arrival, or missed days on tours.
For Bookings & More Details Reach Us At
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ADVENTURE
AWAITS

Hotel Booking
Flight Booking

Holiday Planning

Cruise Trips

CONTACT Us

{. +91 74869 18253/ 74869 78253 / 83693 86620

N cosmicholidaysgujarat@gmail.com

121, Bhanu Hills, Koparli Road, Opp R.K. Desai
' College, Vapi - 396191. Valsad. Gujarat

KCBF PAST & FORTHCOMING PROGRAMS FOR THE YEAR 2022-23
JULY SEPTEMBER  OCTOBER JANUARY

th th yyth th yoth
9", 2022 2022 8/9,2022 7°/8",2023
Business Seminar Factory Visit Annual Trade Fair Picnic
Well appreciated & Seeing a factory KCBF’s 4th Annual Socials are an integral
acknowledged by more firsthand can allow Khadayata Trade Fair part of any networking
than 100 + participants. individuals to not only concluded successfully group which helps in
The Speakers were understand best with 42 stalls and building strong bonds
excellent and was a practices but also business worth paving their way for a
really insightful seminar. interact and create Rs. 25 LAKHS more fruitful and strong
business opportunities. transacted. relationships.
Dr CA C S Shah Mr Nainesh Shah CA Narendra Shah Mr Rajiv Patwa
9322232039 9821138471 9702643000 9821188516
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SOLUTIONS

DEGHEES to your commercial/corporate insurance

(XX 1] ] &IN seeee ‘ I@. ’ 0000 ‘ @ ’
Marine Fire & Employer Group Mediclaim  Fleet Vehicle
Insurance Property Employee Personal Accident  insurance Insurance
Insurance Insurance Insurance

@@

Key Man Professional  Workman Cyber Jeweller’s Contractor’s
Insurance Indemnity  Compensation Crime block policy  all risk policy

PURVI JIGNESH BHALAVAT - +91 98201 82844
D aé?@a/ce&

J | e
We are«nakmg a{II types of
cakes;to make your,occasion

more memorable

drqv‘f%

SI KKGNITD

2N GANGTOK - 2N PELLING - 2N DARJEELING

Weddmg cake, Engagement
cake, Babyishower cake,

PREPURCHASED INVENTORY 1to be cake, Ann.versary '
[ HOTELS | /
2N GANGTOK : KINGSWAY BOUTIQUE E cake, Vega“ cake, etc,
2N PELLING : CHIMINDA '
2N DARJEELING : SILVER STAR PURE HOTELS We are also makmg dlfferent
TOUR HIGHLIGHTS :- e varletles of:Truffles, cakeIsmkles,
et e e e N " Jar,mousse}|Jar cakesy
s 1MN$FER:E:;?TSS|?\:L5TE:;:: L lChO(i':.OlateS, Bento cake, ?tg
KANCHENIUNGA FALLS 4 e -i“h ¥

SUNRISE AT TIGER HILL

We also customlzﬁt mgsasper
2 PAX RS-33000 4 PAX RS -28000 6 PAX RS - 25000 : ~S

PER PERSON PER PERSON PFER PERSON

COSMIC HOLIDAYS

+01 7486978254 / 7486018253 cosmicholidaysgujarat@gmail.com
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Numismatics - Part 2

SANDEEP SHAH

he Word Investments in today's world

comes with a lot of headaches and

heartaches, as the Economy & Markets
are very Volatile. | have noted and penned down a
few points with reasons for Investments in
Numismatics. This may help minimise inheritance
hiccup. | also urge that this few points you also
share with your potential heirs. It is also for those
of us in the business.

Helping to remove obstacles from the financial
path of Client. In all it is informative for those who
lack the know-how of what to do next in the field
of Numismatics. To simplify, | have managed to
use the letter "W" for it.

Why, When, Which, Whom, Whose, What, Will,
Where, Wise, Wealth, Worth, Wallet, Want, Warn,
Waste, Ways, World n WE.

1) Why:- The reason why one should invest in
Numismatic Coins.

2) When:-(Timing) When to invest.

3) Which:- Which Era, Period, Metal, Monarchy,
Country n Denomination.

4) What :- What Coinages/Subject one has to
concentrate.

5) Will:- Appreciative Prospect. (Will he get in
Returns for the Investments)

www.khadayatabusinessnetwork.com

6) Whom:- From Whom to Buy. Dealers, Road
Side Vendors, A learned Professional.

7) Where:- From where he can acquire the coins.

8) Wise:- Is it Wise to Invest.

9) Wealth:- Obtaining Maximum Wealth Creation
through Investments.

10) Worth:- Is it Worth to Invest in Gold, Copper,
Silver or any other form.

11) Whose:- Whose Collection to Buy. Collection
Collected by a Senior Collector, Auction Houses,
Coin Malls.

12) Wallet:- Always invest what your Wallet
Justifies

13) Want:- Prepare a Want List and follow the
specifics.

14) Warning:- Never Go Over board. A BIG
WARNING.

15) Waste:- Follow a theme, subject and period.
don't Waste time and money collecting anything

and everything.

16) Ways:- Different Ways/Methods through
which you can Acquire/Possess.

17) World:- The World of Numismatics has a Huge

Exposure and Potential. In developed Nations and
Countries Numismatics is seen as one of the Best
and insured appreciative investments.

18) WE:- Numismatic Investments are always
passed or inherited by the family. This
investments always go with the word WE as it is
a families effort, time, money and patience which
gives a Undisclosed Wealth Creation. While the
thrill for the Hunt and a Passion for Collecting
motivates and excites Collectors, their are many
do's and Dont's to assure and derive. What you
have collected benefits your collection, whether
that means minimizing your tax burden, ensuring
that your collection is Safe. Maximizing your
Collections value for your Heirs.

A attention though little can help you from
Massive Headache.

Following are few synopsis which can help the
Collector.

1) A Personal Pleasure.

2) Learning, Attributing n Knowledge.

3) Stress Reduction n Relaxation.

4) A Social Interaction with Fellow Collectors.
5) Competitive Challenge.

6) Recognition in Public/Community.

7) Leaving the Collection to the Museum.
8) A Connection to History.

9) Desire to Collect n Possess.

10) Wealth Diversification.

Sandeep V Shah

MA : Numismatics and Archaeology
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Why Khadayata Ratna ?

CBF - Konnect eBulletin Team

has introduced the column of

“Khadayata Ratna” since last
almost a year. During this period the
eBulletin Team has tried to bring before
its readers the highlights of prominent
Khadayatas who have contributed
substantially during their life span — in
their respective profession, society and to
Khadayata community in particular. The
objective is clear — to highlight our own
community people who can act as the
“Role Model” for current as well as
future generation/s.

There are almost eight billion humans
(7.9) on our planet. They are spread over
different continents and countries. E.g., in
India we have 1.3 billion people. They
further get divided in to states — like
Maharashtra, Gujarat, Uttar Pradesh etc.
further into Districts like Sabarkantha,

Aravalli etc. Within this further
classification into different communities
— like Khadayatas, Kshatriyas, Brahmins
ete.

If you observe, in order to acknowledge
the people for their contribution to the
SOCIETY they serve they are
acknowledged from time to time. E.g.,
Internationally it’s NOBEL PRIZE - in all
different categories. Bharat Ratna,
Padma Bhushan, Padma Vibhushan at
National level. Similarly, there are
different awards in other fields like Film
Industry, Literature, Army, Sports, Police
etc. the objective being not just to
acknowledge their contribution but to
also provide the present and future
generations to take lead from their life
and to act as role model. E.g. Sachin
Tendulkar — could be a role model for
many budding cricketers. Lata
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Mangeshkar, Akshay Kumar in film
industry, Swami Vivekanand, Swami
Chinmayanand in spirituality etc.

It is with this objective we decided to
provide brief profile, achievements and
contributions of the prominent
Khadayatas in our monthly bulletin. The
name/s are approved by the majority
consensus. One of the objectives of the
KCBF is to also try and hold our
community together at a time when the
social structures and joint family systems
are getting disintegrated and replaced by
nucleus family units — whereas Western
countries are increasingly appreciating
and turning to Indian culture.

We would be glad to receive the names
and write-ups of such prominent
Khadayatas for coverage in forthcoming
issues.
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Treasurer
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INSURANCE ADVISOR

The Name You Can Trust, Save Money, Live Beltter!

Why is insurance needed?

* For a better tomorrow

» Security for loved ones

* Child's Future Needs / Education /Marriage
* Holding your head high in

preparation for retirement
» Security against housing and business loans

wowwy. nectartreatss.com
9833533460

www.khadayatabusinessnetwork.com

Services for all insurance needs including-
* Premium collections

= Nomination changes for policies

+ Name and address change

* Maturity claims

* Death claims

* Arrangement of loans on existing policies
and many more....

26/A, Khetwadi 3rd Lane, 2nd Floor,
Opp. Tara Bhuvan Bldg., Mumbai - 4.
Tel.: 2309 4350 = Mob.: 9820999056
Email : premal0209@yahoo.com

& | &

Download our App to Order our
handmade chocolates. gluten free
ladoos, and healthy munching
products for personal and corporate

gifting
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